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CASE STUDY

Brand Strategy and Development for a New Lubricants and Grease Company





Bridging Legacy
and Innovation
to Build a Bold
New Brand 

An established Oil & Gas company in the UAE sought to expand
its footprint by launching a new venture focused on lubricants
and grease in the Turkish and broader European market. 

However, the group faced a significant challenges: 
a lack of in-house branding expertise to conceptualize,
position, and build a compelling new brand tailored to this
region. 

The core need was to crystallize a brand strategy,
positioning, and visual identity that would not only resonate
with the target market but also uphold the parent company’s
longstanding legacy and reputation. 

THE CHALLENGE





Taking on Crystal
Petrokimiya's challenge,
Seigell Consultants led a
comprehensive brand-
building journey to bring
their new identity to life. 

Our goal was to help them seamlessly transition from their strong Oil & Gas legacy into
a new market focused on lubricants and grease in Turkey and Europe, while preserving
the trust and credibility of the parent brand. 

Legacy Discovery: Conducted in-depth
research and stakeholder consultations to
uncover core values and brand heritage.
Market Alignment: Mapped future
aspirations and regional market needs to
define a compelling direction for brand
expansion.
Brand Strategy & Narrative: Developed a
strategic brand framework that retained the
parent company’s credibility while highlighting
innovation and adaptability.
Brand Creation: Crafted a new identity for
Crystal Petrokimiya and its product line
ProQyon, blending modern aesthetics with
industrial trustworthiness.

DELIVERY 

Heritage-Inspired. 
Future-Ready Branding.

Visual Identity: Designed a distinctive and
scalable visual identity system to ensure
brand consistency across mediums.
Product Design: Produced high-impact 3D
designs to bring the product range to life and
enhance on-shelf presence.
Collateral Development: Rolled out product
branding, packaging design, and marketing
materials aligned with the new identity.
Digital Experience: Built and launched a
user-centric website, positioning Crystal
Petrokimiya as a strong digital-first player in
its new geography.







BRAND STRATEGY

Crystal Petrokimiya, a new venture by Crystal Petroleum,
sought to enter the lubricants and grease market across
Turkey and Europe. To support a strategic launch, we were
tasked with shaping a clear, insight-led brand identity.

Led brand workshops with leadership to define vision

and goals.

Aligned brand direction through collaborative

strategy sessions.

Conducted market research to identify trends and

white spaces.

Benchmarked competitors across Turkey and Europe

to map opportunities.

Clarifying Vision. 
Shaping Brand 
Futures.



BRAND STRATEGY

Drawing from these insights, we identified core
elements that could be retained from the parent
brand while shaping a new, future-facing identity.

Our findings culminated in a set of strategic
recommendations that formed the foundation for
Crystal Petrokimiya’s refreshed brand strategy
and market positioning.

Clarifying Vision. 
Shaping Brand 
Futures.



STORYTELLING

Through strategic storytelling, we brought to life the brand’s purpose
—bridging decades of expertise from their parent company with a
bold, forward-looking approach tailored for a dynamic new market.

We crafted a narrative that positioned Crystal Petrokimiya as a symbol
of trusted performance and innovative engineering—anchored in
reliability yet driven by progress. For the company, this meant
establishing a voice that reflected credibility, consistency, and a long-
term commitment to quality. 

For the product line, ProQyon, the positioning centered around
high-performance, precision-formulated lubricants designed for
modern industrial and automotive needs, communicating a sense
of cutting-edge innovation and uncompromising standards.

Strategic Storytelling. 
Builds Trust.



STORYTELLING

By aligning the brand story across all touchpoints—internal culture,
customer engagement, and marketing communications—we
ensured that every stakeholder felt connected to the journey. 

Whether it was a team member rallying behind a shared vision or a
distributor exploring a new partnership, the storytelling created a
unified narrative that invited the audience to not just observe, but
become part of Crystal Petrokimiya’s growth story.

The message The message “Quality Unleashed”“Quality Unleashed”  
now runs through the core of their brand,now runs through the core of their brand,

Strategic Storytelling. 
Builds Trust.



BRAND DEVELOPMENT

To bring Crystal Petrokimiya to life, we developed a
bold and differentiated visual identity that reflected
the brand’s personality and helped it stand out in a
competitive market. 

From defining key brand messages to identifying
relevant themes, we ensured every element aligned
with the brand’s positioning and market aspirations.

Shaping a
distinctive
presence



We designed custom 3D product bottle renders with a
sleek, modern aesthetic that reinforced both
functionality and premium appeal. 

A comprehensive brand strategy document, detailed
identity guidelines, and a full suite of product
branding and marketing collaterals brought
consistency, clarity, and impact to every touchpoint—
translating the brand story into a tangible, memorable
experience.

BRAND DEVELOPMENT

Shaping a
distinctive
presence



The result, a fully realized brand ecosystem—complete
with strategic positioning, distinctive product design,
unified product branding, and an engaging digital
presence. 

We equipped the brand with everything it needed to
launch confidently, including a full suite of assets such as
a dynamic website, outdoor signage, social media
templates, brochures, catalogues, and flyers—ensuring
consistency, credibility, and connection across every
touchpoint.

THE RESULT

Positioned for
market success

From establishing clear brand pillars to crafting a
compelling narrative and standout visual identity, Seigell
Consultants delivered a cohesive and high-impact brand
presence for Crystal Petrokimiya. 

A well-defined brand strategy and positioning were
developed for both the company and its product line,
ProQyon—ensuring the corporate brand conveyed trust
and legacy, while the product brand communicated
innovation, performance, and quality.





For further information,
contact us:

info@seigellconsultants.com
+971 529534435
www.seigellconsultants.com

http://instagram.com/seigell.consultants
http://facebook.com/seigellconsultants
https://www.linkedin.com/company/seigellconsultants
http://www.youtube.com/@seigellconsultants_sc

